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Korsmo Takes Helm as WSWA 
President & CEO

Outlines Q4 Action Agenda
Michelle Korsmo is at work as the new President and CEO of the Wine & 

Spirits Wholesalers of America (WSWA) with a series of in-depth meetings for 
staff and a multi-pronged Q4 action agenda for the association.

In the days ahead, Korsmo will conduct a national listening tour, speaking 
with member companies and association executive committee members as 
well as industry leaders. Her meetings will cover four broad priority areas: 
engaging with members, surveying and understanding the association and 
industry issue landscape, conducting a deep-dive on government affairs 
and regulatory matters and expanding association leadership on projects 
such as the SipSource Report, among other issues. Korsmo’s review will scan 
all association departments and areas of association operations: government 
affairs, communications and membership, meetings and conventions and 
finance and accounting.

“This is a truly exciting time to work in our industry, and I am eager to 
connect with wholesalers and their employees as well as retailer and supplier 
partners across the country,” Korsmo said.

“Whether it is understanding new business and marketplace technologies 
like blockchain, or changing consumer behavior with the role of Drizly and 
other app-based purchasing and engagement platforms, the one certainty 
about tomorrow is that the marketplace and consumer needs we meet will 
continue to evolve from what we see today,” she added.

“WSWA leaders have outlined a bold strategic plan for us to implement 
in the months and years ahead, and I am excited to work alongside the staff 
and membership as we implement it, sharing the story of family-owned 
American wholesalers, advocating for the three-tier system and continuing 
to serve the needs of the industry by promoting diversity, inclusion and new 
opportunities,” she concluded.

Korsmo begins at WSWA on the eve of the busy October-November-
December season, the wholesalers’ busiest selling season, while the 
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So, You Want to Start a 
Liquor Brand?

Exciting. Lively. Sexy. Fun. Unique. These are 
some of the words I’ve heard over the past 20 years 
describing it’s like to be a part of the liquor industry. 
Let’s face it, there is something intriguing about being 
in this space. It’s a great conversation starter. Imagine 
being at an event where a certain product is being 
poured, and you happen upon the founder of that 
brand. I’ve been there, and I can personally tell you it 
is a very proud moment.

So, what does it really take to get into this industry?
First of all, it’s no less daunting than any other 

venture. This business is competitive, regulated and 
requires experience and capital. Much like cooking, 
where you can add your own special flavor and 
personality to a signature dish, the liquor industry 
affords you the same opportunities. Take a shot! Get 
in there and bottle up your special personality and 
showcase it to the world.

WSWA Honors Hubert Opici
The Wine & Spirits Wholesalers of America (WSWA) 

has released the following statement honoring Hubert 
Opici, who died Tuesday at age 102. In announcing 
his passing, in lieu of flowers, the Opici family asked 
that memorial contributions be made to the WSWA 
Educational Foundation.

Noting the generosity of the memorial, WSWA 
Chairman Barkley Stuart, Past Chairman Carmine 
Martignetti and Vice Chairman Syd Ross released the 
following joint statement:

“Hubert Opici was a giant in the wine industry, and 
one of the most genial, popular and well-liked people 
in the business. His success was recognized by Wine 
Enthusiast magazine, which honored him with its 
American Wine Legend Wine Star award, as well as by 
his employees, to whom he was affectionately known 
simply as Mr. O. To Hubert, family was everything, 
and he was fortunate to watch his grandchildren 
grow into positions of leadership within the company  
he created.

“On behalf of WSWA and the entire membership, 
we salute Hubert for the manner in which he lived 
and inspired so many, and for his generosity and 
that of the Opici family in singling out the WSWA 
Educational Foundation for memorial contributions. 
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