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A Midsummer Snapshot
of Instore & Online Bev/
Aicohol Trends from

Nielsen&Drizy

by Genevieve Lee Ar N , WWW. com

Hard Seltzer Bubbles to the Top on the East
Coast; But Not So Much in the West

In Store Sales: Hard Seltzer continues to develop as
a segment and once again is showing strong summer
growth within Nielsen tracked, off-premise outlets
within the U.S. According to Nielsen’s Danny Brager:
“What's contributing to the growth of hard seltzer is
likely a combination of factors that include: the appeal
of a low-carb/low-cal offering (potentially seen to
consumers as a low-guilt beverage), alignment with
the gluten-free movement, manufacturers innovating
with refreshing, interesting flavors, versatility — with
the ability to be part of a cocktail mix and the appeal

to females, more so than/relative to beer.”
continued on page 2

by Bourcard Nesin, Progressive Grocer,
www.progressivegrocer.com

Something strange is happening when consumers
move their grocery spending online: They don't
buy alcohol.

In a brick-and-mortar supermarket, around
5% of consumer spending goes to alcohol, according
to data from Progressive Grocer. When a consumer
shops for groceries online, however, only 0.7% of
every dollar goes to the alcohol aisle.

In other words, alcohol’s share of grocery spending
is 85% lower online than in brick-and-mortar stores.

If alcohol sales continue to underperform online
and if online grocery sales grow as fast as analysts
expect, then supermarkets could lose $3.9 billion
in annual alcohol sales per year by 2022. That's an
astounding turnaround, considering that between
2011 and 2016, alcohol was the fastest-growing
category in grocery.

So what can retailers do to fix this problem?

Offer Alcohol Online

Many retailers just don't sell alcohol online,
including Costco, which is the largest wine retailer in

the U.S. Alcohol, of course, is more heavily regulated
continued on page 2
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