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Bacardí & Lonely Whale Partner 
Against Plastic Straws
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Bacardí Limited and Lonely Whale, a non-profit “dedicated to bringing 
forward courageous ideas that positively impact the health of our ocean,” 
have partnered to eliminate the use of single-use plastic, including the goal 
to eliminate one billion single-use plastic straws by 2020. In addition, Bacardí 
announced a commitment to review its global supply chain with the aim of 
removing non-essential, non-recyclable single-use plastic waste.

Through a series of corporate and brand collaborations, events and calls-
to-action around the world, Bacardí will encourage consumers, customers 
and all those looking to lend their ideas and voices to the initiative to join the 
campaign entitled #TheFutureDoesntSuck.

“Engaging our accounts and our consumers in the reduction of single-
use plastic is a critical next step in helping to put an end to plastic pollution,” 
said Rick Wilson, Senior Vice President of Corporate Responsibility for Bacardí. 
“Single-use plastic items are among the most collected pieces of trash in our 
oceans, and we are urging our consumers to add ‘No plastic straw, please’ to 
every drink order, so together we can make impactful change.”

“In 2016, Bacardí led the drinks industry with the first #NoStraws campaign 
focusing on eliminating single-use plastic straw from its cocktails,” added 
Dune Ives, Executive Director of Lonely Whale. “In 2017, Lonely Whale 
amplified this early leadership, creating one of the most celebrated global 
movements around the single-use plastic straw with our Strawless Ocean 
initiative to remove 500 million plastic straws from the U.S. waste stream. Now 
in 2018, we celebrate the combined power of Bacardí and Lonely Whale to 
reduce the single-use plastic straw population by one billion by 2020 in what 
we believe will become one of the most impactful environmental campaigns 
of this decade.” 

#TheFutureDoesntSuck began in London, England, where Bacardí and 
Lonely Whale will mobilize consumers and businesses to work together 
towards the goal of achieving a radical reduction of single-use plastic straw 

The latest development in a lengthy legal 
challenge to advertising restrictions in Missouri’s 
tied house laws and regulations raises practical 
economic issues for the alcohol beverage industry 
and significant legal and policy issues for legislators 
and regulators at all levels of government. On June 
28, Judge Douglas Harpool of the U.S. District Court 
for the Western District of Missouri filed a decision in 
Missouri Broadcasters Association vs. Dorothy Taylor. 
The Missouri Broadcasters Association (MBA) is a trade 
association representing media outlets. Two licensed 
Missouri retailers were also plaintiffs in the lawsuit. 
Ms. Dorothy Taylor is the Supervisor of the Missouri 
Division of Alcohol and Tobacco Control (DATC).

Latest Stage in Missouri 
Tied House First 
Amendment Litigation 
Could Change Economics 
of Industry Advertising
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The Wine & Spirits Wholesalers of America (WSWA) 
has announced an official policy position in favor 
of a state’s right to establish a legal, well-regulated, 
adult-use cannabis marketplace. It is the first and only 
beverage alcohol association to do so. In states where 
cannabis is or will subsequently be legalized, WSWA 
calls on the federal government to respect the right 
of states to legalize cannabis if they adopt cannabis 
market regulations that meet a framework similar to 
that governing beverage alcohol.

“Eight decades ago, Americans acknowledged 
that the prohibition of alcohol was a failed policy,” 
said Dawson Hobbs, WSWA Acting Executive Vice 
President, External Affairs. “The state-based system 
of regulation, adopted after Prohibition, created a 
U.S. beverage alcohol market that is the safest, most 
competitive and best regulated in the world.” 

The legal cannabis market continues to expand in 
the U.S., generating $7.2 billion in economic activity 
in 2016.

WSWA Supports Legalized 
Cannabis
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