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Bulleit Distilling’s Visitor Center
Construction will soon begin on a nearly $10 million Visitor Center at 

Bulleit Distilling in Shelbyville, Ky., which is expected to open to the public 
in 2019.

“It’s a thrill to realize that people from around the globe will soon have the 
opportunity to visit the distillery and learn about Bulleit’s heritage,” said Tom 
Bulleit. “I speak for every distillery team member when I say how exciting it 
will be to open our doors and allow our consumers to be part of the Bulleit 
Frontier Whiskey experience.”

The 11,570-square-foot state-of-the-art Visitor Center will include 
interactive educational experiences, bourbon tastings and retail space. 
Tours of the distillery will highlight Bulleit’s whiskey-making process and will 
include a visit to Tom Bulleit’s office. 

“Our vision with Bulleit Distilling and the new Visitor Center is to hero the 
community, culture and partners that have brought Bulleit to boundary-
pushers all over the world and established it as a pillar of American whiskey,” 
said Ed Bello, U.S. & Global Brand Director for Bulleit Frontier Whiskey. 

The Visitor Center anticipates employing approximately 30 full- and part-
time people within two years of its opening.
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Breakthru Beverage Group 
– Minority Shareholder in 
PMA Canada 

Peter Mielzynski Agencies (PMA) in Canada and 
Breakthru Beverage Group have signed an agreement 
in which Breakthru will become a minority shareholder 
in the Ontario-based company. Breakthru joins William 
Grant & Sons, Distell, Gruppo Italiano Vini and Peter 
Mielzynski, Jr., as shareholders in PMA.

“The Mielzynski family has been a pillar in the 
Canadian beverage industry for decades and has built 
PMA into one of the country’s most reputable brokers,” 
said Jonathan Yusen, PMA Board Chairman and 
William Grant & Sons President & Managing Director, 
Americas. “Our new relationship with Breakthru 
Beverage will allow PMA to continue to expand its 
capabilities and reach.”

In addition to Breakthru’s shareholder interest, 
PMA will work with Breakthru to strengthen support 
services. This includes enhancements to PMA’s finance, 
IT, HR and sales training programs as well as expertise 
to grow analytics and trade marketing.

“Breakthru’s capabilities are among the best 
in North America, and we believe that PMA is in a 
unique position to leverage Breakthru’s skills, scale 
and resources to help us take our business to the next 
level,” said Peter Mielzynski, Jr., PMA Vice Chairman. 
“Ultimately, by investing in our systems, providing our 
associates with increased resources, building scale 
and maximizing coverage, we will become an even 
more attractive partner for new suppliers that fit with 
our culture and business model.”
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Peter Mielzynski, Jr. 

Bar Convent Brooklyn – June 12-13
Following the 11-year success of its sister trade show in Berlin, Germany, Bar 

Convent Brooklyn will take place for the first time in the U.S. from June 12-13 at the 
Brooklyn Expo Center: www.BarConventBrooklyn.com. 

At Bar Convent Brooklyn, bar and beverage professionals are invited to 
network with peers and learn about new trends, techniques and products in the 
domestic and international markets. Attendees can also take advantage of taste 
forums, demonstrations, keynote addresses and panel discussions with industry 
experts such as Bobby Heugel, Chad Arnholt, Christy Pope, Claire Smith-Warner, 
Claire Sprouse, David Wondrich, Julia Momose, Julie Reiner, Paul Clarke, Kara 
Newman, Tobin Ellis, Susan Fedroff, Tim Etherington-Judge, Kit Codik and Thomas 
Hansen. Exhibitors at Bar Convent Brooklyn will include primarily premium craft 
spirit brands. Select craft breweries and bar equipment purveyors will also  
be showcased.

“Bar Convent exhibitors and speakers create an environment for not only the 
exchange of ideas and best practices but for building valuable relationships and 
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