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How the U.S. Beverage Alcohol 
Industry is Responding to the  

COVID-19 Crisis
As of this past week, the U.S. has the third-highest number of confirmed 

cases of COVID-19 in the world, with New York the epicenter of the outbreak.
Most of the nation’s schools and non-essential businesses (restaurants, 

gyms, bars, casinos) are closed, major retailers have voluntarily shut their 
doors and people are being asked to work from home where possible. 
Though beverage alcohol retail stores are open in most states, having been 
deemed “essential,” thousands of the nation’s distilleries, breweries, cideries, 
meaderies, sake makers and wineries have closed on-site restaurants, tasting 
rooms and tours, a move greatly affecting smaller producers who rely on 
revenue generated by visitors.

The immediate efforts to the economy are evident in a rise in 
unemployment claims, a drop in the U.S. stock market over the past month 
and government issuance of COVID-19 stimulus relief.

In response to the ongoing crisis, the beverage alcohol industry’s suppliers, 
distributors and trade organizations have urged members of Congress to 
offer relief, resource and support to those affected across the industry.

Hand Sanitizer Production
With a nationwide shortage of hand sanitizer during a growing public 

health emergency, the Food and Drug Administration (FDA) has issued 
guidelines for preparation of alcohol-based sanitizers as many distilleries 
both large and small offer to produce in effort to help their communities. 
Distillers are using their undenatured alcohol to produce hand sanitizer 
and disinfectant spray, and while they are technically subject to pay Federal 
Excise Taxes on this denatured alcohol, they are calling for Congress to waive 
this tax in this instance.

The American Distilling Institute and Southern Methodist University’s 
Data Science program have created a map of distilleries around the world 
making hand sanitizer.
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Now more than ever, consumers want to stay connected to the people, places 
and products they know and love. As the world goes into lockdown in a bid to stymie 
the spread of Covid-19, the use of social media will become even more pervasive.

“Connection is the one thing people need right now. Engagement via voice, text 
and image is taking the place of human-to-human interaction,” said Brandy Rand, 
COO of the Americas at the IWSR. “This is why there’s a massive increase in video 
conferencing software downloads like Zoom, as people migrate towards interactive 
group engagement. What’s telling about this is the real need for human connection 
that a simple Instagram post cannot replace entirely.”

Both consumers and industry professionals are leveraging social media as they 
adapt their social drinking habits to the virtual world.
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The Distilled Spirits Council of the United States 
(DISCUS) announced that its member companies are 
collectively donating more than $8.37 million to the 
U.S. Bartenders Guild Foundation and other charities 
to support COVID-19 relief efforts. 

“By banding together, DISCUS members are making 
a powerful impact in support of the most vulnerable 
in the hospitality industry who have had their lives 
completely turned upside down by restaurant and 
bar closures related to COVID-19,” said Chris Swonger, 
DISCUS President and CEO.

“Across the country, restaurant and bars have closed 
or moved to take-out only, leaving many hospitality 
industry employees out of work and worried about 
how they are going to pay their bills and provide 
for their families. Through these donations, we are 
mobilizing to get the money directly into the hands of 
those who need it most.”

DISCUS Member 
Companies Donate More 
Than $8.37 Million to USBG 
Foundation Emergency 
Relief Fund & Other 
Charitable Organizations

According to a new survey from the American 
Craft Spirits Association (ACSA), without further 
federal assistance more than two thirds of U.S. craft 
distilleries will permanently close. Amid tasting 
room closures and layoffs, these small, independent 
businesses, which directly support U.S. agriculture, 
manufacturing, tourism and hospitality, are facing a 
new wave of uncertainty due to the imminent threat 
of COVID-19. 

Still, even in spite of this difficulty, the craft distilling 
community continues to rally, with 75% of distilleries 
reporting they are ramping up efforts to help alleviate 
the national shortage of hand sanitizers and sanitizing 
solutions. From local hospitals to the Department of 

Craft Distiller Survey 
Findings Reveal Grim 
Future for Nation’s 2,000 
Small Distillers

Social Drinking at A Time of Social 
Distancing
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