
 
 

NOVEMBER 8, 2019 | MODERN DISTILLERY AGE                                                                                                                                                 VOLUME 10 | NUMBER 34

Special to Modern Distillery Age by Brand Finance

Global Rum Market Revenue Expected to 
Increase to $ 18,126.8 Million by 2026

In terms of value, the global rum market is projected to register a steady CAGR 
of 2.2% during the forecast period due to various factors, regarding which the study 
offers vital insights in detail.

Scope of the Report
The rum market is segmented on the basis of nature, rum type, proof type, 

distribution channel and region. On the basis of nature, the global rum market is 
segmented into organic and conventional. The conventional segment is expected 
to account for a significant revenue share in the global rum market in terms of both 
value and volume owing to limited points of differentiation between conventional 
and organic rum, in addition to organic certified rum being available at a significant 
premium. However, the organic segment is expected to grow at a robust CAGR 
in the near future in the global rum market. On the basis of rum type, the global 
rum market is segmented into white rum, golden rum, dark rum and spiced rum. 
Among all the different types of rum, white followed by golden rum is expected to 
dominate the global rum market in the near future owing to increasing number of 
consumers across various regions demanding such products.

On the basis of proof type, the global rum market is segmented on the basis of 
standard and over-proof. The standard rum segment is expected to dominate the 
global rum market in the near future. 

Scotch Miniature Sells for £4,000

Following the introduction of plain packaging 
for tobacco products and repeated calls to extend 
the legislation to other sectors, Brand Finance has 
analyzed the potential impact of such a policy on 
food and beverage brands in four categories: alcohol, 
confectionery, savory snacks and sugary drinks. 
Responding to growing demand for more up-to-date 
analysis, this second iteration of the Brand Finance 
Plain Packaging report builds on the findings of the 
original 2017 report.

Eight major brand-owning companies are 
predicted to lose a total of $234.0 billion, with alcohol 
and sugary drinks brands the most vulnerable. Given 
the growth of brand values over the last two years, 
the estimation is nearly $50 billion larger than the 
$186.7 billion calculated in 2017, when the first study  
was conducted.

Alcoholic drinks producers like Heineken, AB InBev 
and Pernod Ricard would see 100% of their revenues 
exposed to the legislation, jeopardizing the current 
business model.

Pernod Ricard, at 36.2%, has the largest proportion 
of enterprise value at stake. Similar to other drinks 
giants, AB InBev and The Coca-Cola Company are both 
set to lose over a quarter of their enterprise value. 
They are also the two corporations in the study with 
most absolute value at risk: $64.6 billion and $57.2 
billion, respectively.

PepsiCo, owner of popular snack brands such 
as Lay’s, Doritos and Cheetos, as well as its iconic 
eponymous soft drink brand, would see over two-

More Than $400 Billion at 
Stake in Beverage Industry 
from Plain Packaging

A 50-ml bottle of Old Orkney Real Liqueur Whisky recently sold for £4,000 
in an online auction held by Whisky.Auction. This may be the highest ever 
paid at auction for a whisky miniature.

The whisky was distilled and bottled in the 1920s or 1930s by Stromness 
Distillery on the mainland part of Orkney in Scotland. Stromness distilled 
from 1817 until 1928. The whisky was part of a collection of 84 miniatures 
from one seller who paid about $129 for the entire lot of blended Scotch 
whiskies and single malts bottled in the first half of the 20th century at auction 
in Brighton, England, in 1979. The whiskies came from The Macallan, Johnnie 
Walker, The Tomatin and The Dalmore.
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